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Health communication

The art and technique of informing, influencing, 

and motivating individual, institutional, and 

public audiences about important health 

issues. 

(Ratzan, SC, ed. Health Communication: Challenges for the 21st 

Century)



• Creative ways of communicating health
messages 

• Simply put… clearly, consistently, cleverly

• Weighing in… how the PHA messages to 
the public



Creative ways… 
of communicating health messages





• Because I’m worth it 
• Yes we can 
• Just do it 
• Pay attention or pay the price
• Everybody hurts sometimes 
• Probably the best beer in the world 
• Let your fingers do the walking 
• Finger lickin good 
• The real thing 
• The ultimate driving machine 
• Snap, crackle, pop 
• Keep calm and carry on 
• Choose to live better
• Does exactly what is says on the tin 
• How do you eat yours?  





Meet Johnny, Andy and Sid



• Catchy

• Clever

• Creative

• Short

• Snappy

• Engaging

• Memorable

• Different

• Beneficial

• Stand the test of time



From slogans to promotions

• Promotional items

• Translink calendar

• Leicestershire police

• Marvel Comics





Getting creative with wellness

• PHA marketing support material 

• Basic wellness items

�Glasses cleaner

� Water bottles

� Lip balm

� Antibacterial sprays

� Safety hard hat stickers

� Gym membership

� Biometric screenings



Simply put…
clearly, consistently, cleverly



Outreach… tips and tricks

• Employee engagement and enthusiasm

• More personal, less corporate

• Individual empowerment and betterment

• Plan messaging like a mini advertising  campaign 

• Consistent, clear messaging (includes branding) 

• The consequences of ignoring

• Multiple message placement 



• Visually engaging

• Easy to absorb

• Not dense written text / technical language

• Communicates clear, concise, relevant

information in well presented format



• Accurate

• Accessible

• Balanced

• Consistent

• Reliable / credible

• Clear

• Timely

Attributes of effective communication



Weighing in…
how the PHA messages to the public



Public relations



Public affairs



Social media



Website development



Publications / design



Public information campaigns



Stage 1: Planning and strategy development

Stage 2: Develop and pretest concepts,  
messages, and materials

Stage 3: Implement communications activity

Stage 4: Assess effectiveness

Campaign development process



• Television advertising

• Radio advertising

• Press advertising

• Support materials

• Website

• Online advertising (search)

• PR activity

Communications channels







Social media



Support materials



Website



Online



Support materials



Insight is the key

• Know your audiences

• Listen to them

• Communicate in their language

• Communicate on their terms

• Communicate through their preferred

channels of information



Contact details:

Tel: (028) 9032 1313 #2860

Email: linda.giles@hscni.net


